EXHIBIT 1 — Sample analysis, Share of voice female vs. male speakers, |' -
TELEVISION, May 1 — May 31 2015 KK Iplng
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EXHIBIT 2 - Sample analysis - Share of voice of female vs. male speakers, PRINT MEDIA, Nov 1 — Nov 31 2017
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EXHIBIT 3 - Trendlines
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Analysis recognized as relevant by
mainstream trade association and

media

Managers Association (leading trade
organization for the promotion of managers
profession in Slovenia) organized a public event
on March 8 2016 where our analysis was the
main topic and a starting point of discussion
about women in

share of management

positions. Meta‘'s List CEO was one of the
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speakers at the event. Several media, including
the mainstream national newspaper, published

reports based on our research and the event.

PODJETJA

Sefovstvo ostaja moska domena

V ministrstvu za delo pri-
pravijajo zakon, ki med
drugim prinasa vzpostavi-
tev najmanj 40-odstotnih
spolnih kvot na odloéeval-
skih poloZajih v velikih go-
spodarskih druZbah. Tam
Jje namret 3e vedno zelo
malo Zensk.

Urka Rus

v slovenii je bilo lani, po dveh Jetth
spodbudne rasti, 2al znova zaznati pa-
dec deleia zgodnje podjetnitke alctiv-
nosti densk.s opozaria Sabina Koleta,
generalna direktorica direktorata za
podjetnistvo, konkurencnost in tehno-
Iogijo: Kijub temu da so po njeni oceni
zenske v strukur gospodarstva pri
nas dobro umedtene, fipostaviia, da
nekaters podrodfa in vodstvene pozici-
je ostajajo moska dome

v ministrstva za delo je sicer v pri-
pravi osnutek zakona, ki med drugim
prinada vepostavitey najmanj 40-od
stomnih spolnih kvot na odiocevalskin
polazajin v velikih gospodarskih druz-
bah. Koleseva sicer i pristasina pred-
pisov in zagovarjs mehkeite ukrepe:
~sama menim, da je teba spremenitl
Kulero by odgovoritl na refave, s kate-
rimi s genshe sooiajo pogostefe kot
moiki, dpravifanje tefav pri dostopu
do virow financirania, usposablianja n

mre? im dolgorotn veije utinke kot
predpisi, § tem, da nekaj le predpises.
i dosedes realnih wdinkov<

Tudi v medijskem prostoru
previadujejo moski

Sedanjo spolno neenakoet odraiso in
utrjuiejo tdi mediji - s Steviltno po-

dhranjeno zastopanastin - sagmomic,
whenskimis tematikami in dovinisticnimi

medijev, s3] po mnenju Brifkijeve no
vinarji v Casovni stiski pogosts ne
zmorejo poiskati novih sagovornilo
Foudarje tudi problem spoine neena-
lostl na savii vodstvenih poiciy sbe-

0 pa e spet v deler mogiih.e
Moskih suknjiéev ne kritiziramo
v

kil televizjsh oddajoh je e veak cetrt
ot 2enska, katejo izsledii analize

tih slovenslih odds), K Jo od leta 2014
pri projekony Meta. deklets zvajaio v so-
Gelovanu 5 podietiem Kliping Oddajo
swet 1 Kanalu A s e po dveh ledh i
Kazala kot oddsfa & napvediim Stevilom
senshi kadroy najelabe po 5o s odre
rale oddaje slovenske jame televiziie:
Crdmevi City in Tarta, Najvet

Zensk jev televizjskih oddojah nastopilo
marca 2015, o so predstaviale 52 od-
stothov deiet

di pogosto titijo stereo-
tipi in dvojni standardi. ~Raziskave
potrjujejo, da moramo fenske naredi-
o vet kot moskl, da ¢ nam prizna
enako kompetenco,« opozaria izvring
direkaorica zdruzenja Manager Sonja
Smuc. Stereotipi. ki jih nosimo v sebi,
namred pred Zenske postavljajo bis-
tveno visje ovire, dodaja. Stereotipne
predstave odseva tudi medijsko pero-
&anje o tenskah na vodilnih polotajih,
ki pogosto ne more mime zasebnega
tivljenja in videza.

2ensk pa je bil doseden junija 2014, in -
cer 20 odstotkow

+Mediji morajo delovati na natin, da
K besedi povabijo najboljte Vendar ¢e
isded najbolse, razmerie v oddajah ne

splletnega portala Meting lista. Poleg te-
2 se denske najpogostese vabi, da deba-
tirajo o temah, kot 50 socials, wdravsteo
in veeime, na podrodiu gospodarstva in
financ pa. e rarmerie med denskami in
matkimi sploh slabo, G pojasniuje
Razloge za to medijsko stane je po-
vex2n0 2 natinom delovana sodobnih

enskea suokovne
£ gasu problematizisajo pri projektu
Vidnost menedierk pod Farometom, ki
g vodl Zdrufesye Manager s parmerie
ma Propiar in Metino listo. Alenka Vi-
dic, zviina direktorica agencije Fro-
pia, e prepricana, da bi povecan dele.
menedierk, ki se v medijih poavljajo
kot strokovniakinje, vplival na poveta-
nje osti 2ensk v drugih as-
pektih druzhe. Medifi bi morali po nje
nem mnenju miagim generacijam pe-
auditi vzomice, ki spotocajo, da denshe
lahko zasedajo najvidfe pozicije ¥
strukturah na vieh podrodih. x

Poseben program za podjetnice

W ministrstw za gospodarski razvo]
in tehnolagijo se zavedamo, da se
anske pri ustanawljanju in vodenju
podjetia spopadaio z ve telavami
kot matk, 2lasti pri dostopy do fi-
nantnih stedstey; usposabijanu, po-
vezovanju v rrede ter usklajevanju

brezpaseinih feask § texciamo oo
brazho, ki ga pripravijajo v sodelova
nju 2 agencija Sgieit Slovenija, zavo
dom za zapeslovanie in ministrstvom
2a dela, druina, sociakne zadeve in
enake moinosti, Udeletanke progra-
ma se najprej wkljudijo v dvomesedno

je povedala Sabina Kelesa. Na kijut-
e tedave, s katerimi se enske sre-
Zujijo ob vstapu na samostojne pod
Jotnitko pot, odgovarjajo s progra-
mam podjetnizkega usposabljanja

Kjer pridobivajo finan-

tna, marketingka in druga znanja, ki

50 potrebna 2 ustanavitey podjetis,

nato pa imajo maknost pridobits sulb

vencijo za samazaposlitev v visini
evion

The media published their specific

results of the share of voice

measurement — when the results

were good.

Primorske novice is one of the leading

newspapers in Slovenia by reach as well as by
female speakers in columns and interviews. In
July 2017 they published an article about

research, and their performance in the

measurements.
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imorske novice z im delezem

in intervjuvank

Zenskam najve¢ prostora
v Primorskih novicah

Primorske novice so v primerjavi z drugimi
slovenskimi mediji v decembru 2016 objavile
najve¢ mnenjskih tekstov kolumnistk in
komentatork ter intervjuvale najvec Zensk.

LIUBLIANA » Rezuliate
Klipingove analize deleza
2ensk v medijin, ki spremija
casnike Delo, Delo - Sobotna

cija in Nedelo (11%) ter So-
botna_priloga dela % naj-
manjsim, samo. 10-odstol-
nim delezem 2ensk v viogi
priloga, Demokracija, Dnev-
nik, Finance, Miadina, Ne-
deljski dnevnik, Nedelo, Pri-
morske novice, Reporter in
Vider, so povzeli pri splet
nem portalu Metina lista
Za december je analiza
pokazala, da 3075 odstotkov
prosiora na straneh Casni-
Ko zasedall moski, 25 od-
stotkov pa Zenske. Najvedji
delez 2ensk v viogl kolum-
nistk, komentatork ali in-

avtoric mnenjskih besedil
ozlroma intervjuvank.
Analiza je te pokazala, da
zenske najpogosteje nasto-
pajo kot interviuvanke. ko
gre za teme s podrodia sol
stva, najredkeje (v decem-
bru niti enkrat) pa kot so
govornice o prometu, zna
nosti, zakonodaji in okolju.
“Vemo. da Stevilke ne go-
worijo celome zgodbe, da je
razlogow za podatke, kakrint
terviuvank so imele Primor- o, vet, brez dvoma pa dajejo
ske novice, 48 odstotkov: Sle-  podiago za razmislek o pre-
dita Delo in Nedeljski dnev-  viadujocih medijskih vzor-
nik (oba 29%), nato Vecer  cih in druzbenil trendih, Se
(27%),  Reporter . posebno, kar se tice zasto
Dnevnik (23%), panasti Zensk v tradicional
il medijih” 50 0b tem za-
pisali pri Metini listi. ~ NR

(22%), Finance (19%), na re-
pu lestvice pa so Demokra-




EXHIBIT 4 - Benchmarking with similar projects

There are three significant projects in Slovenia that promote women in business and other spheres
of life:

* L'Oreal UNESCO ,For Women in Science” awards scholarships to women finalizing their
doctorate studies, based on the relevance of the research. The program is on-going since 2007
and has high awareness not only in female scientific community but in the society as a whole,
mainly due to consistent and active media support it attracts.

* Managers Association ,Include Everyone® is a programme aimed specifically to promote female
managers. They receive external funding and work on researching and promoting the benefits
of having a more equal gender representation on top management positions.

+ Meta‘s List Gender Equality in Media Reporting Measurement (described to greater detail in
AMEC Award entry).

We compared media reports promoting all three programs. The media sample was the same for
all three programs (the most representative media where we measured share of voice of male vs
female speakers). The time period of this particular analysis was from May 1 2014 to December
312017.

Meta‘s List Gender Equality in Media Reporting achieved was second best, which is a good result,
taking into account the legacy the L‘Oreal UNESCO For Women in Science has in Slovenia, as
well as the strong position and relevance Managers‘ Association has in Slovenian Society.

What Meta‘s List CEO and founder Natasa Briski

says about the project:

»Kliping's measurements helped us better understand
the trendlines in gender equality in media reporting.
Their services are professional and Kliping is more than
just provider of media monitoring and analysis, they
act as true partner in this project.«
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Media reports promoting programs
for gender equality

m Meta's List
L‘Oreal UNESCO For
Women in Science
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