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EXHIBIT 1 – Sample analysis, Share of voice female vs. male speakers, 
TELEVISION, May 1 – May 31 2015
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EXHIBIT 2 - Sample analysis - Share of voice of female vs. male speakers, PRINT MEDIA, Nov 1 – Nov 31 2017
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EXHIBIT 3 - Trendlines
Analysis recognized as relevant by

mainstream trade association and

media

Managers Association (leading trade

organization for the promotion of managers

profession in Slovenia) organized a public event

on March 8 2016 where our analysis was the

main topic and a starting point of discussion

about share of women in management

positions. Meta‘s List CEO was one of the

speakers at the event. Several media, including

the mainstream national newspaper, published

reports based on our research and the event.

The media published their specific

results of the share of voice

measurement – when the results

were good.

Primorske novice is one of the leading

newspapers in Slovenia by reach as well as by

female speakers in columns and interviews. In

July 2017 they published an article about

research, and their performance in the

measurements.



There are three significant projects in Slovenia that promote women in business and other spheres

of life:

• L‘Oreal UNESCO „For Women in Science“ awards scholarships to women finalizing their

doctorate studies, based on the relevance of the research. The program is on-going since 2007

and has high awareness not only in female scientific community but in the society as a whole,

mainly due to consistent and active media support it attracts.

• Managers Association „Include Everyone“ is a programme aimed specifically to promote female

managers. They receive external funding and work on researching and promoting the benefits

of having a more equal gender representation on top management positions.

• Meta‘s List Gender Equality in Media Reporting Measurement (described to greater detail in

AMEC Award entry).

We compared media reports promoting all three programs. The media sample was the same for

all three programs (the most representative media where we measured share of voice of male vs

female speakers). The time period of this particular analysis was from May 1 2014 to December

31 2017.

Meta‘s List Gender Equality in Media Reporting achieved was second best, which is a good result,

taking into account the legacy the L‘Oreal UNESCO For Women in Science has in Slovenia, as

well as the strong position and relevance Managers‘ Association has in Slovenian Society.
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EXHIBIT 4 - Benchmarking with similar projects

What Meta‘s List CEO and founder Nataša Briški 
says about the project: 
»Kliping's measurements helped us better understand
the trendlines in gender equality in media reporting. 
Their services are professional and Kliping is more than
just provider of media monitoring and analysis, they
act as true partner in this project.«


